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§  Challenge how we think 
about the role of research in 
health communication 
program planning. 

§  Suggest that research can 
be a part of the journey – not 
a stop along the way. 

§  Inspire the use of digital 
participatory research 
methods that lead to 
pragmatic insights and  
understanding. 

Today’s Purpose 
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What Hats Do You Wear? 

JOURNALIST PROFESSOR STRATEGIST 

ADVOCATE MANAGER TECHNOLOGIST 
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§  Provides a tool for team 
discussion and prompts 
individual thinking 

§  Challenges the brain during 
strategic planning  

§  Drives creative and effective 
brainstorming, efficiently 

§  Aides in problem solving 

Introducing Six Thinking Hats 
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Why do we do what we do? 
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“You need to learn something 
you don’t already know…  so 
much of what poses for research 
is little more than people seeking 
information that confirms their 
biases, their goals, their 
inclinations, and their decisions. 
It has nothing to do with 
acquiring new information.” 
 

Phil Dusenberry 
Former Chairmen 

BBDO North America 

Satisfaction Research vs. Solution-Seeking 
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“I think a major act of leadership 
right now, call it a radical act, is 
to create the places and 
processes so people can 
actually learn together, using our 
experiences.” 
 

Margaret J. Wheatley 
President, The Berkana Institute 

 
 

Start with Process 
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Defining Participatory Research 

§  The co-construction of research between researchers 
and people affected by the issues under study and/or 
decision makers who apply research findings (Jagosh, 
MacAulay, Pluye, 2012).  

§  Flavors of participatory research with varied approaches 
include community-based participatory design, 
participatory action research, participatory design, 
design thinking and user-centered design.  
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Benefits of Participatory Research 

§  Ensure culturally and 
logistically appropriate 
research (Jagosh, MacAulay, Pluye, 2012) 

§   Enhance recruitment 
capacity (Jagosh, MacAulay, Pluye, 2012) 

§  Generate professional 
capacity and 
competence in 
stakeholder groups  

          (Jagosh, MacAulay, Pluye, 2012) 

§  Result in productive 
conflicts followed by 
useful negotiation  

          (Jagosh, MacAulay, Pluye, 2012) 

§  Increase the quality of 
outputs and outcomes 
over time (Jagosh, MacAulay, Pluye, 2012) 

§  Increase the 
sustainability of project 
goals beyond funded 
time frames and during 
gaps in external funding 
(Jagosh, MacAulay, Pluye, 2012) 

§  Create systems changes 
and unanticipated 
projects and activities 
(Jagosh, MacAulay, Pluye, 2012) 
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§  Co-creates solutions. 

§  Involves real-time data. 
§  Taps into storytelling. 
§  Provides flexibility. 
§  Amplifies voice of the 

customer. 
§  Provides access to 

partners and potential 
digital ambassadors.  

§  Helps tailor health 
information to digital 
formats and communities. 

Why Digital Participatory Research? 
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Definition 
§  Usability testing helps asses how 

user-friendly products and services 
are, providing instant feedback 

§  Approaches include card sorting, 
usability days, time-to-task testing, 
eye tracking, heat mapping and more  

Benefits 
§  Geographic Diversity 
§  Fast results  
§  Citizen/Customer Engagement 
§  Multi-screen testing 

  
Challenges 
§  Qualitative data collection 
§  Recruiting strategy 

Method: Usability Testing 
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Definition 
§  Journey maps are a visual display 

that describes the different touch 
points that characterize a person’s 
interactions with a product, service or 
decision point. 

Benefits 
§  Helps you understand the full context 

of the elements involved. 
§  Uncovers additional opportunities to 

reach and engage people. 
 

Challenges 
§  Data collection 
§  Journey orientation 
§  Audience participation and 

segmentation 

§    

Method: Journey Mapping 
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Definition 
§  Collaging is a projective technique by 

which participants select images that 
represent how they feel about a 
particular topic. 

§  Approaches may includes using 
photo-sharing sites such as Pinterest 
or flickr, distributing disposable 
cameras or partnering with others. 

Benefits 
§  Taps into emotions and unlocks 

user-stories  
§  Helps guide creative production 

  
Challenges 
§  Digital literacy 

Method: Digital Collaging 
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Definition 
§  A prototype is an early version of a 

product or release used to generate 
user-feedback and understanding. 

§  For digital products, online tools are 
available to get rapid instant 
feedback. 

 

Benefits 
§   Fast feedback  
§   Cultivates agile processes 
 

Challenges 
§  Limited user information 
§  Scope/requirements management 

Method: Prototyping 
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Definition 
§  Crowdsourcing taps into the virtual 

“crowd” to generate new ideas, 
comments and feedback. 

§  Approaches may involve specific 
crowdsourcing tools or simple uses 
such as asking open-ended 
questions 

Benefits 
§  Citizen/customer engagement 
§  Instant feedback    

  
Challenges 
§  Bias and keeping focus 
§  Comment management  

 
 

Method: Crowdsourcing 
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Definition 
§  Ask a select group of people to 

participate in an online poll or survey. 
§  This may also include asking your 

social media communities simple, 
one-off poll or survey-like questions. 

 

Benefits 
§  Targeted feedback 
§  Cost-efficient 

  
Challenges 
§  Strategy and methodology 
§  Responsiveness 

 

Method: Online Polls and Surveys 
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Definition 
§  Mining for online data through social 

media, online communities, online 
searches and trend information to 
extract key insights. 

Benefits 
§  Taps into real-time conversations 

and interactions 
§  Expands understanding 
  

Challenges 
§  Keyword/Search Strategy 
§  Data black holes 
§  Managing Bias 

 
 

Method: Social Data 
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Definition 
§  Gather an advisory group to meet 

virtually via online video and 
teleconferencing 

§  Approaches may include online 
focus groups, interviews and/or 
moderated chats 

 

Benefits 
§  Geographic diversity 
§  Cost-effective  

  
Challenges 
§  Recruitment and selection 
§  Bias and participation 

 

Method: Virtual Advisory Groups 
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Questions to Consider 

§  What “hats” do you bring to your research?  
§  Are there certain hats in need of a workout? 
§  What problems have you identified that are in need of solutions? 
§  Which of your health communication program planning processes 

could use a reboot? 
§  How can you better walk alongside the people and communities 

you serve to increase your understanding? 
§  Have you tested your online materials and messages to see if/how 

they resonate and are currently used?  
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Contact Information 

Alexandra Bornkessel, M.A. 
Director, Digital Strategy and Communications 

abornkessel@rti.org 
@socialbttrfly 
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